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Generating Empathy: The Digital Storytelling Project 

 
Purpose 

“A digital story is a short form media production that utilizes digital photographs, video footage, music, and 
sound effects in a coordinated and edited fashion to cohesively construct and present a story about some 

idea, issue, or aspect of life” (Castro & Levesque, 2018).   
 
Generating empathy or demonstrating an understanding of the lived experience of participants or members 
of a target market can be a challenge for students unused to exploring different perspectives. This can be 
addressed using a digital storytelling approach to documenting evidence gathered during participatory 
research and user interviews. Using a digital storytelling approach to generate empathy for a participant 
group or target market requires the student to “tell a story of personal significance” about their learning in 
the participatory research stage of their work, using a digital format that incorporates a personal narrative 
(Walsh et al., 2008, p. 193).  The student’s final digital storytelling project will also be accompanied by a 
critical reflective statement.   
 

Process 

Project Component #1 – The Digital Story: The process for developing a digital storytelling assignment looks 
like this  (adapted from UOW Lib Guides))  

1. Collect evidence throughout the term 

2. Organize your files in digital folders 

3. Brainstorm and draft a script 

4. Storyboard and edit script 

5. Record your story 

6. Copyright and credits 

7. Share your story 

 
Collect evidence throughout the term 
As the term progresses, students should be documenting your learning in whatever ways are most 
comfortable for them.  Media that work well to create digital stories are: photographs, journal entries, 
videos, artwork, doodling, reflective templates, music, and audio recording.  I recommend that students save, 
organize, and store their media files a coordinated system throughout the term in order to save time when 
they are compiling their digital story.  This means using a consistent file naming system so that they can find 
things easily.   
 
Script 
The backbone of a digital story is a written script that they read and record to form the main audio element 
of their story. To create a 2-3 minute video they will need a script that is roughly 250 words long.  To 
brainstorm ideas for a script first, students should first have a conversation or jot down some individual notes 
and thoughts.  How they generate the ideas is up to them, but they will need to have some thoughts 
recorded on paper in order to move forward with writing a script. When they are writing the script, it’s 
important to consider that people will be hearing their voice rather than reading their words.  Students 
should be encouraged to try to write your story in the same way that they would speak it.  Practice reading 
your script out loud.   
 

Prompt: While you are writing your script, ask yourself the following questions: 
• Is the purpose of my story clear?  Will the audience understand what I am trying to get across? 

http://doingdesignthinking.com/
https://uow.libguides.com/ld.php?content_id=42727880


Designing Our Thinking: Open Educational Resources 

 

Dorland, AM. (2020). Online Interview Protocols. Designing Our Thinking: Open Educational Resources [online resource]. 
Retrieved from doingdesignthinking.com, 2020. 

• Does my story flow effectively from one part to the next? 

• How can I use images, rather than words, to tell my story? 

• What is the title of my story? 

 
Storyboard 
“A storyboard is a graphic representation that depicts a… description of how the story unfolds from 
beginning to end” (De Castro & Levesque, 2018, p. 159). The storyboard creates a “roadmap” for the digital 
story.   
 
A basic storyboard consists of the written script with marks at the different points where students would like 
their images or other media to be placed within the story. A storyboard helps students to choose images and 
identify any missing images before they start video editing. It is also an opportunity to adjust their written 
script, as they may find that they can remove elements that are conveyed by their images.  An easy way to 
create a storyboard is to number the images and other media in order and write the corresponding number 
into the written script, at the place they want the images to appear and disappear. Students should check 
that the digital images are labeled with the same numbers students have used in their storyboard. 
   
Record your story 
Students should be provided with a how-to document that provides detailed instructions about how to 
record their digital storytelling project using the campus resources available.   
 

Remember:  
Estimate approximately one hour of editing per minute of video footage. Feel free to take advantage of the 

variety of media that is available – music, video, photographs, drawings, text, spoken word, etc. 
 
Examples: 

• **https://vimeo.com/188052899  

• http://www.creativenarrations.net/a-good-start-bobbys-story/  

• http://www.creativenarrations.net/the-power-within-davids-story/ 

• https://vimeo.com/208189615 

• https://vimeo.com/224777225  

 
 
 
 
Project Component #2 – Critical Reflective Statement 
 
The critical reflective statement that accompanies the digital story should be a maximum of 3 pages in length, 
and should include responses to the following elements: 

• Compare your first understandings of the design challenge and your current state.  What has 

changed?  What has stayed the same?   

• What was your most significant or important learning from talking with participants?  Please explain 

why, and connect this to the course learning outcomes described in the course outline.   

• How has your opinion about the design challenge you have identified changed since you begain your 

participatory research?  After doing this research with participants, what aspect of the design 

challenge do you think is most important, and why?   

• What aspect(s) of the design challenge will be the most important to address right away?  What is 

one strategy that you will use in order to make a contribution to resolving the design challenge?   
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Outcome 

After completing this exercise, students should have had an opportunity to: 

- Collect evidence of their learning from the participatory research (and user interviews) that they 

have conducted 

- Reflect on their learning from this stage of their project work 

- Use a digital storytelling format to convey a narrative about their most significant, important, or 

impactful learning about the perspective of your participants or target market  

- Connect their experiences in the problem identification or market research phase of their work to 

the course learning outcomes 

- Analyze their progression and/or change throughout this phase of the course 
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